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DETAILED ACTION 

Claim Rejections - 35 USC § 102 

1 . The following is a quotation of the appropriate paragraphs of 35 U.S.C. 1 02 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(b) the invention was patented or described in a printed publication in this or a foreign country or in public 
use or on sale in this country, more than one year prior to the date of application for patent in the United 
States. 

Claim 1-13 are rejected under 35 U.S.C. 102 (b) as being anticipated by Dedrick et al 
hereinafter Dedrick (US 5,717,923). 

Regarding claim 1 

Referring to claim 1 Dedrick discloses user terminal comprising control means (12), a 
user interface (17, 18) and means for interaction between the terminal and one or more 
servers (4, 8, 9) via a network (2, 7), the terminal comprising means (12, 13), 
cooperating with the user interface, for both setting local user preferences valid for the 
terminal itself and non-local user preferences, valid for said one of more servers (4, 8, 
9). (Col.3 lines 37-58 Each client system 12 is provided with an interface, such as a graphic user 
interface (GUI), that allows the end user to participate in the system 10. The GUI contains fields 
that receive or correspond to inputs entered by the end user. The fields may include the user's 
name and possibly a password. The GUI may also have hidden fields relating to "consumer 
variables." Consumer variables refer to demographic, psychographic and other profile 
information. Demographic information refers to the vital statistics of individuals, such as age, 
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sex, income and marital status. Psychographic information refers to the lifestyle and behavioral 
characteristics of individuals, such as likes and dislikes, color preferences and personality traits 
that show consumer behavioral characteristics. Thus, the consumer variables refer to information 
such as marital status, color preferences, favorite sizes and shapes, preferred learning modes, 
employer, job title, mailing address, phone number, personal and business areas of interest, the 
willingness to participate in a survey, along with various lifestyle information. This information 
will be referred to as user profile data. The end user initially enters the requested data and the 
non-identifying information is transferred to the metering server 14.) 

Regarding claim 2 

Referring to claim 2 Dedrick discloses all the limitations of claim 2 which is described 
above. Dedrick also discloses in which said means are fit for downloading and 
displaying a preferences setting file from one of said servers (Col. 15 lines 37-44 In block 
104, the clearinghouse server 20 downloads the unit of electronic information to the regional 21 
and metering 14 servers which service end users that are subscribers or have qualifying profile 
data. In block 106, the metering servers 14 transfer the content titles to the client systems 12. For 
end users that are not subscribers, the metering server 14 may also provide an indication of the 
cost of viewing the information.), which is to be completed via said user interface by the 
user with the user's local and/or non-local preferences, and for uploading said 
preferences setting file completed with said local and/or non-local preferences to the 
relevant server (9). (Col.4 lines 1-10 All of the fields in the GUI relating to consumer 
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variables are hidden from the consumer. The display of the GUI is based upon these fields, but 
the GUI does not display them to the user except when the user brings up a "profile editor", as 
discussed in more detail below. Thus, the monitoring of consumer actions and inactions based on 
these consumer variables and the updating of user profile data is transparent to the consumer. In 
addition, modifications made to the electronic information to customize it to a particular 
consumer are also transparent to the consumer). 

Regarding claim 3 

Referring to claim 3 Dedrick discloses all of the limitations of claim 3 which is described 
above. Dedrick also discloses in which said means are fit for assigning one or more 
preference groups to the completed with local and/or non-local preferences. (Col.3 lines 
40-46 Demographic information refers to the vital statistics of individuals, such as age, sex, 
income and marital status. Psychographic information refers to the lifestyle and behavioral 
characteristics of individuals, such as likes and dislikes, color preferences and personality traits 
that show consumer behavioral characteristics. Thus, the consumer variables refer to information 
such as marital status, color preferences, favorite sizes and shapes, preferred learning modes, 
employer, job title, mailing address, phone number, personal and business areas of interest, the 
willingness to participate in a survey, along with various lifestyle information. This information 
will be referred to as user profile data.) 



Regarding claim 4 
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Referring to claim 4 Dedrick discloses all the limitations of claim 4 which is described 
above. Dedrick also discloses which said means are fit for selecting, via the user 
interface, one occurrence out of said preference groups, for retrieving, in the relevant 
server (9), the local and/or non-local preferences assigned to the selected preference 
group, and for activating the relevant preferences in the terminal and the network and/or 
the one or more servers. (Col.3 lines 37-58 Each client system 12 is provided with an 
interface, such as a graphic user interface (GUI), that allows the end user to participate in the 
system 10. The GUI contains fields that receive or correspond to inputs entered by the end user. 
The fields may include the user's name and possibly a password. The GUI may also have hidden 
fields relating to "consumer variables." Consumer variables refer to demographic, psychographic 
and other profile information. Demographic information refers to the vital statistics of 
individuals, such as age, sex, income and marital status. Psychographic information refers to the 
lifestyle and behavioral characteristics of individuals, such as likes and dislikes, color 
preferences and personality traits that show consumer behavioral characteristics. Thus, the 
consumer variables refer to information such as marital status, color preferences, favorite sizes 
and shapes, preferred learning modes, employer, job title, mailing address, phone number, 
personal and business areas of interest, the willingness to participate in a survey, along with 
various lifestyle information. This information will be referred to as user profile data. The end 
user initially enters the requested data and the non-identifying information is transferred to the 
metering server 14.) 
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Regarding claim 5 

Referring to claim 5 Dedrick discloses all the limitations of claim 5 which is described 
above. Dedrick also disclose Application Program Interface (13) fit for activating the 
preferences in the terminal. (Col.3 lines 37-58 Each client system 12 is provided with an 
interface, such as a graphic user interface (GUI), that allows the end user to participate in the 
system 10. The GUI contains fields that receive or correspond to inputs entered by the end user. 
The fields may include the user's name and possibly a password. The GUI may also have hidden 
fields relating to "consumer variables." Consumer variables refer to demographic, psychographic 
and other profile information. Demographic information refers to the vital statistics of 
individuals, such as age, sex, income and marital status. Psychographic information refers to the 
lifestyle and behavioral characteristics of individuals, such as likes and dislikes, color 
preferences and personality traits that show consumer behavioral characteristics. Thus, the 
consumer variables refer to information such as marital status, color preferences, favorite sizes 
and shapes, preferred learning modes, employer, job title, mailing address, phone number, 
personal and business areas of interest, the willingness to participate in a survey, along with 
various lifestyle information. This information will be referred to as user profile data. The end 
user initially enters the requested data and the non-identifying information is transferred to the 
metering server 14.) 



Regarding claim 6 
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Referring to claim 6 Dedrick disclose all the limitations of claim 6 which is described 
above. Dedrick discloses an Application Program Interface (13) fit for remotely 
activating the preferences in the network (2). (Col. 3 lines 37-58 Each client system 12 is 
provided with an interface, such as a graphic user interface (GUI), that allows the end user to 
participate in the system 10. The GUI contains fields that receive or correspond to inputs entered 
by the end user. The fields may include the user's name and possibly a password. The GUI may 
also have hidden fields relating to "consumer variables." Consumer variables refer to 
demographic, psychographic and other profile information. Demographic information refers to 
the vital statistics of individuals, such as age, sex, income and marital status. Psychographic 
information refers to the lifestyle and behavioral characteristics of individuals, such as likes and 
dislikes, color preferences and personality traits that show consumer behavioral characteristics. 
Thus, the consumer variables refer to information such as marital status, color preferences, 
favorite sizes and shapes, preferred learning modes, employer, job title, mailing address, phone 
number, personal and business areas of interest, the willingness to participate in a survey, along 
with various lifestyle information. This information will be referred to as user profile data. The 
end user initially enters the requested data and the non-identifying information is transferred to 
the metering server 14.) (Col. 4 lines 1 1-23 The publisher/advertiser 18 is provided with software 
tools to create electronic information which includes content and advertisements that can be 
transmitted over the system. The electronic information may allow an end user to access a 
content database, or the information may be all or a portion of a content database. By way of 
example, the content database may be the text and video of an electronic newspaper. The content 
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database may reside within the publisher unit or be located at a remote location such as the 
metering server or a regional server that services a plurality of metering servers. The software 
tools may include a hypertext oriented mark up language that routes distributed end users to the 
content databases.) 

Regarding claim 7 

Referring to claim 7 Dedrick discloses all the limitations of claim7 which is described 
above. Dedrick also discloses Information system, comprising a network (2, 7) 
connecting user terminals (1 ) and one or more servers (4, 8, 9) one or more of said the 
terminals and one or more of said servers comprising means for mutual interaction via a 
network (2, 7), (Col.2 line 62-67 FIG. 1 shows a network system 10 of one embodiment of the 
present invention. The network 10 includes a plurality of client systems 12 coupled to a metering 
sewer 14 within a local area network (LAN) 16. Alternatively, a single client system 12 may be 
coupled to a metering server 14.) and means for both setting local user preferences valid 
for the terminal itself and non-local user preferences, valid for said one or more servers. 
(Col. 3 lines 37-58 Each client system 12 is provided with an interface, such as a graphic user 
interface (GUI), that allows the end user to participate in the system 10. The GUI contains fields 
that receive or correspond to inputs entered by the end user. The fields may include the user's 
name and possibly a password. The GUI may also have hidden fields relating to "consumer 
variables." Consumer variables refer to demographic, psychographic and other profile 
information. Demographic information refers to the vital statistics of individuals, such as age, 



Application/Control Number: 10/538,570 Page 9 

Art Unit: 2154 

sex, income and marital status. Psychographic information refers to the lifestyle and behavioral 
characteristics of individuals, such as likes and dislikes, color preferences and personality traits 
that show consumer behavioral characteristics. Thus, the consumer variables refer to information 
such as marital status, color preferences, favorite sizes and shapes, preferred learning modes, 
employer, job title, mailing address, phone number, personal and business areas of interest, the 
willingness to participate in a survey, along with various lifestyle information. This information 
will be referred to as user profile data. The end user initially enters the requested data and the 
non-identifying information is transferred to the metering server 14.) 

Regarding claim 8 

Referring to claim 8 Dedrick discloses all the limitations of claim 8 which is described 
above. Dedrick also discloses means are fit for downloading a preferences setting file 
from one of said servers to the terminal (Col.15 lines 37-44 In block 104, the clearinghouse 
server 20 downloads the unit of electronic information to the regional 21 and metering 14 servers 
which service end users that are subscribers or have qualifying profile data. In block 106, the 
metering servers 14 transfer the content titles to the client systems 12. For end users that are not 
subscribers, the metering server 14 may also provide an indication of the cost of viewing the 
information.), for completing the preferences setting file with input from the user via a 
user interface with the user's local and/or non4ocal preferences, and fit for uploading 
said preferences setting file completed with said local and/or non4ocal preferences to 
the relevant server (9). (Col.4 lines 1-10 All of the fields in the GUI relating to consumer 



Application/Control Number: 10/538,570 Page 10 

Art Unit: 2154 

variables are hidden from the consumer. The display of the GUI is based upon these fields, but 
the GUI does not display them to the user except when the user brings up a "profile editor", as 
discussed in more detail below. Thus, the monitoring of consumer actions and inactions based on 
these consumer variables and the updating of user profile data is transparent to the consumer. In 
addition, modifications made to the electronic information to customize it to a particular 
consumer are also transparent to the consumer). 

Regarding claim 9 

Referring to claim 9 Dedrick discloses all the limitations of claim 9 which is described 
above. Dedrick also disclose which said means are fit for assigning one or more 
preference groups to the completed local and/or non-local preferences. (Col.3 lines 40-46 
Demographic information refers to the vital statistics of individuals, such as age, sex, income and 
marital status. Psychographic information refers to the lifestyle and behavioral characteristics of 
individuals, such as likes and dislikes, color preferences and personality traits that show 
consumer behavioral characteristics. Thus, the consumer variables refer to information such as 
marital status, color preferences, favorite sizes and shapes, preferred learning modes, employer, 
job title, mailing address, phone number, personal and business areas of interest, the willingness 
to participate in a survey, along with various lifestyle information. This information will be 
referred to as user profile data.) 



Regarding claim 10 
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Referring to claim 10 Dedrick discloses all the limitations of claim 10 which is described 
above. Dedrick also disclose in which said means are fit for selecting, by the user via 
the user interface, one occurrence out of said preference groups, for retrieving, in the 
relevant server (9), the local and/or non-local preferences assigned to the selected 
preference group, and for activating the relevant preferences in the terminal and the 
network and/or the one or more servers. (Col.3 lines 37-58 Each client system 12 is 
provided with an interface, such as a graphic user interface (GUI), that allows the end user to 
participate in the system 10. The GUI contains fields that receive or correspond to inputs entered 
by the end user. The fields may include the user's name and possibly a password. The GUI may 
also have hidden fields relating to "consumer variables." Consumer variables refer to 
demographic, psychographic and other profile information. Demographic information refers to 
the vital statistics of individuals, such as age, sex, income and marital status. Psychographic 
information refers to the lifestyle and behavioral characteristics of individuals, such as likes and 
dislikes, color preferences and personality traits that show consumer behavioral characteristics. 
Thus, the consumer variables refer to information such as marital status, color preferences, 
favorite sizes and shapes, preferred learning modes, employer, job title, mailing address, phone 
number, personal and business areas of interest, the willingness to participate in a survey, along 
with various lifestyle information. This information will be referred to as user profile data. The 
end user initially enters the requested data and the non-identifying information is transferred to 
the metering server 14.) 
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Referring to claim 1 1 Dedrick discloses all the limitations of claim 1 1 which is described 
above. Dedrick also disclose in which the terminal comprises an Application Program 
interface (13) fit for activating the preferences in the terminal. (Col.3 lines 37-58 Each 
client system 12 is provided with an interface, such as a graphic user interface (GUI), that allows 
the end user to participate in the system 10. The GUI contains fields that receive or correspond to 
inputs entered by the end user. The fields may include the user's name and possibly a password. 
The GUI may also have hidden fields relating to "consumer variables." Consumer variables refer 
to demographic, psychographic and other profile information. Demographic information refers to 
the vital statistics of individuals, such as age, sex, income and marital status. Psychographic 
information refers to the lifestyle and behavioral characteristics of individuals, such as likes and 
dislikes, color preferences and personality traits that show consumer behavioral characteristics. 
Thus, the consumer variables refer to information such as marital status, color preferences, 
favorite sizes and shapes, preferred learning modes, employer, job title, mailing address, phone 
number, personal and business areas of interest, the willingness to participate in a survey, along 
with various lifestyle information. This information will be referred to as user profile data. The 
end user initially enters the requested data and the non-identifying information is transferred to 
the metering server 14.) 



Regarding claim 12 
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Referring to claim 12 Dedrick discloses all the limitations of claim 12 which is described 
above. Dedrick also discloses in which the relevant network comprises an Application 
Program Interface (22) fit for activating the preferences in the network. (Col.2 line 62-67 
FIG. 1 shows a network system 10 of one embodiment of the present invention. The network 10 
includes a plurality of client systems 12 coupled to a metering sewer 14 within a local area 
network (LAN) 16. Alternatively, a single client system 12 may be coupled to a metering server 
14). (Col.3 lines 37-58 Each client system 12 is provided with an interface, such as a graphic 
user interface (GUI), that allows the end user to participate in the system 10. The GUI contains 
fields that receive or correspond to inputs entered by the end user. The fields may include the 
user's name and possibly a password. The GUI may also have hidden fields relating to 
"consumer variables." Consumer variables refer to demographic, psychographic and other profile 
information. Demographic information refers to the vital statistics of individuals, such as age, 
sex, income and marital status. Psychographic information refers to the lifestyle and behavioral 
characteristics of individuals, such as likes and dislikes, color preferences and personality traits 
that show consumer behavioral characteristics. Thus, the consumer variables refer to information 
such as marital status, color preferences, favorite sizes and shapes, preferred learning modes, 
employer, job title, mailing address, phone number, personal and business areas of interest, the 
willingness to participate in a survey, along with various lifestyle information. This information 
will be referred to as user profile data. The end user initially enters the requested data and the 
non-identifying information is transferred to the metering server 14.) 
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Regarding claim 13 

Referring to claim 13 Dedrick discloses a Method for setting, in an information system 
comprising a network (2,7) connecting user terminals (1) and one or more servers 
(4,8,9), both local user preferences valid for the terminal and non-local user preferences 
valid for said one or more servers, comprising steps of downloading a preferences 
setting file from one of said servers to the relevant terminal, completing the preferences 
setting file with input from the terminal's user via a user interface with the user's local 
and/or non-local preferences, assigning one or more preference groups to the 
completed local and/or non-local preferences, uploading said preferences setting file 
completed with said local and/or non-local preferences to the relevant server (9), 
selecting, by the user via the user interface, one occurrence out of said preference 
groups, retrieving, in the relevant server (9), the local and/or non-local preferences 
assigned to the selected preference group, activating the relevant preferences in the 
terminal and the network and/or the one or more servers. (Col.3 lines 37-58 Each client 
system 12 is provided with an interface, such as a graphic user interface (GUI), that allows the 
end user to participate in the system 10. The GUI contains fields that receive or correspond to 
inputs entered by the end user. The fields may include the user's name and possibly a password. 
The GUI may also have hidden fields relating to "consumer variables." Consumer variables refer 
to demographic, psychographic and other profile information. Demographic information refers to 
the vital statistics of individuals, such as age, sex, income and marital status. Psychographic 
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information refers to the lifestyle and behavioral characteristics of individuals, such as likes and 
dislikes, color preferences and personality traits that show consumer behavioral characteristics. 
Thus, the consumer variables refer to information such as marital status, color preferences, 
favorite sizes and shapes, preferred learning modes, employer, job title, mailing address, phone 
number, personal and business areas of interest, the willingness to participate in a survey, along 
with various lifestyle information. This information will be referred to as user profile data. The 
end user initially enters the requested data and the non-identifying information is transferred to 
the metering server 14.) 

Conclusion 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Ashley d. Turner whose telephone number is 571-270- 
1603. The examiner can normally be reached on Monday thru Friday 7:30a.m. - 
5:00p.m.. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Nathan Flynn can be reached at 571-272-1915. The fax phone number for 
the organization where this application or proceeding is assigned is 571-270-2603. 
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Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). If you would like assistance from a 
USPTO Customer Service Representative or access to the automated information 
system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 
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